












































‘verstehen’,	conceiving	of	reality	as	a	social	construct	made	manifest	by	the	particular	meanings	subjects	attach	to	it	(Tucker,	1965).	That	is,	to	trace	and	reconcile	practitioner	notions	of	their	responsibility	to	empirically	informed	interpretation	and	their	accounts	of	tourists’	demand	to	co-authenticate	their	experience.	We	refine	this	approach	by	drawing	on	Geertz’s	(1973)	notion	of	‘thick	description’,	arguing	that	in	order	to	build	theory,	one	must	not	simply	codify	conceptual	regularities,	but	also	account	for	insights	provided	by	the	language,	philosophy,	and	socio-cultural	settings	which	construct	and	create	meaning	in	particular	temporal	and	spatial	contexts.	‘Thick	description’s’	application	depended	upon	accepting	views	articulated	by	research	participants	in	order	to	understand	broader	cultural	and	professional	situations	‘as	they	are’:	moments	of	historical	contingency	(Reisinger	&	Steiner,	2005).		Analysis	 is	 based	 on	 illustrative	 quotes	 from	 our	 research	 sites	 and	 organised	around	 two	 existing	 (object	 based	 and	 existential	 authentication)	 and	 one	emergent	 (of	 the	 ‘authentically’	 imagined	past)	 themes.	Foucauldian	notions	of	discourse	 and	 subjectivity	 are	 used,	 not	 so	 much	 as	 a	 ‘method’,	 but	 as	 a	particular	set	of	attitudes	 towards	the	data.	It	 is	necessary	to	take	a	 ‘historicist’	approach	 in	 the	Foucauldian	 sense,	which	 seeks	 to	 conceive	of	 ‘the	now’	 as	 an	artefact	of	a	history	about	to	be	written.	Foucault’s	(1989a:	182)	archaeological	
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